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Message from the CEO

Bill Downing, CEO
Message from the CEO

the restructuring of BC Wood into product sectors

is now complete. Following approval of the new
structure by the membership at BC Woodis Annual
General Meeting last fall, BC Wood created an
"industry advisory committee" for each of the seven
product sectors: Remanufactured Products, Millwork,
Pre-built Housing, Log and Timber Frame Structures,
Cabinets, Furniture and Engineered Wood Products.

I am very pleased to report to the membership that

Global Buyers
Mission Update

Deadlines for BC Wood
China Missions

BC Wood Returns to

The advisory committees were made up of industry Korea

representatives who provided input and guidance -

in developing and assessing the activities for each sector. The ynal list Japan Market Update
of activities was incorporated into our funding proposals to the Canada

Wood Export Program (Federal) and Forestry Innovation Investment Ltd. Last Chance for WRC
(Provincial). Mission to Japan

Here are some important themes in this yearis proposal:

European Market Update

A Growing focus on architects, designers and speciyers T as manufacturers
move their products upstream, this group is playing an increasingly
important role in the purchasing decision.

Seminars in Torino 2006

United States Market

A Increased activity in the US market T this is the destination of over 95% of Update
our exports and this market is a major focus for every sector.

_ _ _ _ _ _ Upcoming Shows and
k Japan is coming back T an improving economy, changing demographics Events
and a growing interest in healthy living is renewing interest in Canadian

wood products. New BC Wood Members

A Narrowed focus in China T Once you get through the hype, opportunities
in China for our wood products is limited to niche markets. These include
industrial lumber and components, outdoor products and log home and
timber frame in the resort markets.
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continued from page 1
A Bigger and better GBM T Demand

for BC Woodis Global Buyers
Mission continues to grow, and
this event has become our
largest and most important sales-
generating activity.

Pioneer markets T The idea of
"pioneering" a new market was
incorporated into each sector
program (e.g., furniture in Japan,
remanufactured products to
Mexico and pre-built homes in
Korea)

Increasing importance of market
access activities T Phyto-sanitary
issues, emissions regulations,
shipping concerns and other
market access issues are
becoming increasingly signiycant

barriers to entry in export markets.

BC Wood has responded with

a number of market access
initiatives to help you understand
and overcome these barriers.

In early March, BC Wood will have

the program for each sector ynalized.

At that time, BC Wood staff will meet
with you to review the program for
your sector and determine which

of the activities are of interest to
your yrm. | think that you will be
very pleased with the value that BC
Wood will offer every member in
every sector. A complete list of the
proposed activities for 2006-2007
can be found on our website at
www.bcwood.com by following the
Member Services link and choosing
Trade Events.

The product-sector approach is
working very well. British Columbiais
secondary wood products
manufacturers have recognized

the beneyt of pooling resources

and working together to grow

their exports, in this increasingly
competitive world market.
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three of our major partners for the 2006 GBM. Western Economic

Diversiycation (WD), Export Development Canada (EDC) and Canada
Mortgage and Housing (CMHC) have all agreed to support this successful
event once again - and we anticipate further good news from the Canada Wood
Export Program and Forestry Innovation Investment, by April 1st.

Weﬁre very happy to announce that we have secured our funding from

We have secured space and negotiated rates at the Whistler Conference
Centre, The Delta Whistler Village Suites, The Westin Resort & Spa and the
Whistler Blackcomb Roundhouse as our major venues for the event.

We have had very positive feedback from Trade Commissioners at International
Trade Ofyces in our target markets and anticipate their assistance and
cooperation in identifying suitable buyers for the event. Our in-market staff

in China, Japan and Europe have already started taking applications from
interested buyers!

Not only that, but we have already sold 45% of our booth space to the following
companies:

PEMCO / Pat Power
Powerwood Corp.

Probyn Group

Sauder Mouldings
Shawood Lumber

Sitka Log Homes
Snowcap Lumber

Sperlich Log Homes
Stilewood International

TF Sawmill Inc.

The Wood Products Group
Trans-Paciyc Trading
Trout Creek Enterprises
Venture Kamloops

Waldun Forest Products Group
Westshore Specialties
Woodland Flooring

Bakerview Forest Products

BC Shake & Shingle Assoc.
BC-LTBI

Carlwood Lumber

Cedarland Forest Products
Cedar Shake & Shingle Bureau
Cowichan Lumber

Custom Global House

Eagleis Nest Log Homes
Export Development Canada
Holland Industries

Kootenay Innovative Wood
Linwood Custom Homes
Masonite International
Overseas Container Forwarding
Pacivc Homes

Pacivc Western Wood
Panalpina Inc.

If you havenit signed up for the best, most cost effective business building
event of the year, Registration Forms are now available by calling me direct,
or you can download them from our website (follow the GBM link on the
homepage).

We look forward to seeing you in Whistler!
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